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What is Marketing? 

Recommended  
support materials

Core text

Palmer, A. (2004) Introduction 
to marketing. Oxford, Oxford 
University Press. £29.99 

Core text

Baines, P., Fill, C. and Page, K. 
(2008) Marketing. Oxford, Oxford 
University Press. £35.99

Buy the Study Pack and save

See the CIM Direct order form for details

•	Introduction to marketing 
•	Marketing

What is Marketing? Study Pack £56.00

Workbooks

Harris, D. and Botten, N. (2008) 
CIM Coursebook: Introductory 
certificate in marketing. Oxford, 
BH/Elsevier. £19.99

BPP (2008) Introductory 
certificate in marketing study text 
London, BPP Publishing. £30.00

Supplementary reading

Blois, K. (2000) The Oxford 
textbook of marketing. Oxford, 
Oxford University Press. £39.99

Blythe, J. (2006) Principles and 
practice of marketing. London, 
Thomson. £41.99

Brassington, F. and Pettitt, S. 
(2006) Principles of marketing. 
4th edition. Harlow, Prentice Hall. 
£45.99

Cartwright, R. (2001) Mastering the 
business environment. London, 
Palgrave. £16.99

Palmer, A. (2008) Principles of 
services marketing. 5th edition. 
Maidenhead, McGraw-Hill. £41.99

Wright, R. (2006) Consumer 
behaviour. London, Thomson. 
£42.99
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Core text

F. Brassington & S. Pettitt (2007) 
Essentials of marketing 2nd 
Edition Prentice Hall (Financial 
Times), Harlow £36.99

Understanding Customer Relationships 

Recommended  
support materials

Core text

Egan, J (2008) Relationship 
marketing: exploring relationships 
in marketing 3rd Edition Prentice 
Hall (Financial Times), Harlow 
£39.99

Workbooks

D. Harris & N. Botten (2008) CIM 
Coursebook: Introductory 
certificate in marketing Elsevier, 
Oxford £19.99

Buy the Study Pack and save

See the CIM Direct order form for details

•	Essentials of marketing 
•	Relationship marketing

Understanding Customer Relationships 
Study Pack £65.40

Supplementary reading

E. Hill & T. O’Sullivan (2004) 
Foundation marketing 3rd Edition. 
Prentice Hall (Financial Times), 
Harlow £33.99 

I. Doole, P. Lancaster & R. Lowe 
(2004) Understanding and 
managing customers. Prentice Hall 
(Financial Times), Harlow £32.99

Sarah Cook (2007) Customer care 
excellence: how to create an 
effective customer service focus 
5th Edition. Kogan Page £19.95

Hill, N, Brierley, J and MacGougall, 
R (2003) How to measure 
customer satisfaction 2nd Rev 
Edition. Gower £25.00

Palmer, A. (2008) Principles of 
services marketing 5th edition. 
McGraw-Hill, Maidenhead £41.99

Quilliam, S. (2004) Body 
language: make the most of your 
professional and personal life 
by learning to read and use the 
body’s secret signals. Carlton 
Books, London £12.99

A. Boden and P. Hailstone (2001) 
Handling complaints Management 
Pocketbooks £6.99

Lior Arussy (2002) The experience: 
how to wow your customers and 
create a passionate workplace 
Kogan Page, CMP Books,San 
Francisco £15.99

Ettinger, B. and Perfetto, E. (2007) 
Business English: writing in the 
workplace. Prentice Hall. Harlow 
£41.99

Ober, S. (2005) Contemporary 
business communication 6th 
edition. Houghton Mifflin, Boston 
£33.95
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CIM Direct  
order form

Name:			   Date of order:

Daytime delivery address:

Student Membership no:	 	 Telephone No. (Daytime)

Email address:

Please send me the following book(s): 	 	 	 	 	 	 Quantity 	 Value  £

 

	 	 	 	 	 	 	 Sub-total:

	 	 	 	 	 	 Postage and packing:

							      								               Total:

Note: At the beginning of the academic year 
it may be easier to fax, email or order over the 
Internet as our telephone lines are extremely 
busy during this period. We regret that we cannot 
invoice off orders under £100.

Books are zero rated for VAT. Registered Office:
The Chartered Institute of Marketing, Moor Hall,
Cookham, Maidenhead, Berkshire SL6 9QH, UK

Postage and packaging fees.
 
UK First Class: £3.00 for the first book and £1.50 for each subsequent book.

International Airmail:
EU Countries: £12 for the first book and £5 for each subsequent book.  
Non EU Countries: £20 for the first book and £12 for each subsequent book.
Study Packs: £25.00 for each Study Pack.

*

*

Payment 
By cheque. Please make cheques payable to ‘The Chartered Institute of Marketing’.

	 Visa	        Mastercard              American Express              Delta              Switch/Maestro 

Credit card no:	       

Expiry date:   	 	      Valid from:   	 	         CVV Number:

Issue no. (Switch/Maestro only)

	

Signature: 

Online:	 www.cim.co.uk/shop
By fax: 	 +44(0) 1628 427439
By email:	 cimdirect@cim.co.uk
By post:	 CIM Direct, Moor Hall, Cookham,  
	 Maidenhead, Berkshire SL6 9QH, UK
Office hours: 9am-5pm, Monday-Friday

How to order


